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HAVE A CUP A’ TEA

AN UNIQUE EXPERIENCE
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I’m a tea lover and I also love how tea makes such a great  
“social beverage” and it seemed to me that everyone 
was getting stressed out with all the university work and 
deadlines so I thought of this idea of bringing tea lovers 

together and have a nice, stress-free time every Wednesday.

We get to try new teas from all around the globe and relax 
from all the stress that consumes students all week long, 
including myself. 
It all started with some research on how to bring teens/
students together, and how to make it an interesting idea to 
join.  
The freshers’ fayre was also essential to the project. In our 
stand, we had several souvenirs that caught the attention of 
several people, like our personalized tea bags, our keychains 
and our t-shirt designs, or may I say “Tea-shirt” as we call 
them. Also, our main social media platforms (Instagram and 
Facebook) and our website was crucial to get the word out.

The week after, 6 people came in and because there was 
such a great response, the word started spreading and now 
we have 25 people with us every Wednesday at 5pm. We get 
to taste test new flavours and chat about what goes on the 

news and whatever else comes to mind. i wanted for peo-
ple to not feel constrained in my society, every topic can be 
discussed and all the feedback will be taken seriously, I want 
this to be everyone’s society and for that to happen it has to 
be flexible. 

Also, tea is known by their health benefits and one of them is 
to make people calmer and more relaxed or to cure insomnia 
which is a problem that a lot of students have.  

Everyone can join, even if you are not part of Southampton 
Solent University. Just go to the SU bar on a Wednesday at 
5pm and you will be welcomed, more information on our 
website www.teasocietyssu.co.uk and on our social media. 

Tea Society at Southampton Solent University? That’s too posh!

“The idea is to get everyone to try new teas and 
just have a relaxing time with a chat, quizzes, 

board games and a lot of fun.”

ONE OR TWO SUGARS?

“There’s a lot of benefits to my society. Chat, sip 
and have fun.”

“The idea is to get everyone to try new teas and 
just have a relaxing time with a chat, quizzes, 

board games and a lot of fun.”



The logo is composed by a tag with the name of the 
society that was used on the t-shirt to represent a 
tea bag tag that was coming out of the pocket. As 
for the second one, we have the same idea as the 
previous but instead of a tea bag, we have a leaf 
attached to the tag. The leaf is representing the tea, 
since tea is made in it’s essence of dry leafs. I think 
the concept of the society is understood entirely by 
looking at the logo but when we see both on the 
t-shirt it’s when we realize how they work together.

LOGO

DEVELOPING THE LOGO
I wanted my logo to be interesting and so I make it having two elements:       

This is the first variation to the 
logo, the idea was taken by a tea 
bag tag. I draw on Adobe llus-
trator using the paintbrush tool 
and then used the font “America 
typewriter” to write “tea socie-
ty” on the end of the tag. This 
design was made exclusively to 
put on the pocket of the society’s 
t-shirt but it would be interesting 
to use elsewhere.

Inspiration

This second variation, also has a tea tag but this 
time it’s attached to a leaf that indicates tea and 
freshness. The circle surrounding the overall 
design makes it simple and compact as it defines 
the guidelines. In the making process of this logo 
i messed around with different colours for the leaf 
and even leaving it just black and white but I felt 
that it wouldn’t make the same impact. This one 
was also drawn by me just like the tea tag one.

I decided to go with these two logos for the society because I think they complete eachother and make an interesting 
branding.

T-Shirt

These  “Tea-shirts” are a perk of being in the Tea Society team., each person will have to pay 4£ to get one since that’s the 
cost for them to be made. They have a really trendy design, in the front we have the tag of a tea bag with the words “Tea 
society” which I think reflect all of what the society is about. In the back, there’s the “Tea Society” logo with the website 
surrounding it “www.teasocietyssu.co.uk”  and the slogan right bellow “All the benefits of tea, with company”. I truly be-
lieve that the students will be happy to wear these since they are simple but effecient. 
For the students that are not integrated in the society but still want one to celebrate their love for tea, the cost will be 6£ 
(those extra 2£ will go to our fund, to buy tea and cookies for the sessions).

FRONT BACK



FRONT BACK

KEYCHAIN

FREEBIES

These tea bags are to be handed in the freshers’ fayre, it a fun and interesting way to get people atracted by our stand and 
know our essence. Different types of  tea will be added. The back of the bag will have all our logo, slogan, website and 
social media so that the students can follow us if interested.

This keychain represents or logo entirely, with the leaf and the tag disposed 
in another angle. It’s the perfect addition to our stand on the freshers’  fayre 
and the students keyring collection. A fun way to be remembered. 
These will only be given to students that sign up for our society as they are 
limited.

BRANDING
PHONE CASE

This is a trendy item that never gets out of style. Everyone uses their phone 
nowadays so this phone case would most certainly be a best seller. The 
price of the case would be 10 pounds or 15 pounds, depending if they are 
part of the society or not. The case can be in the brand’s orange or in this 
green to keep it consistent. The case also has the website and the slogan.

FRONT BACK

It was vital that we also had a mug design, since this is a tea society. In the front we have the tag design 
that was explained earlier and in the back we have the usual branding, the logo, website and slogan.



WEBSITE FACEBOOK GROUP

On top we have the logo that when pressed will always guide you to the main page, and several links that make the web-
site not only interesting for students at Solent but other tea lovers, that can have a look at the benefits of tea, varieties and 
traditions. The colours make it vibrant and appealing to the eye.
Our website has all the crucial information, from time and place of the meeting as well as the teas we will try each week to 
all the social media that the students can follow, we are everywhere. To make it interesting and dynamic, we also have some 
facts about tea on a slideshow, varieties and traditions envolving tea. Each event will be advertised here as well since the 
website will be constantly upgraded.

Every Wednesday at 5pm at the  SU bar.

This is a sample of our facebook group where we can chat, share ideas and advertise our events. It will probably be our 
most successful social media as well as our most used.     



POSTER

5 pm

INSTAGRAM

This is the poster for our society and it’s supposed to be used in the freshers’ fayre and around campus to promote and share 
the message. The flowers indicate an idea of it being natural and the words that follow it (the slogan) add more value and 
meaning “All the benefits of tea, with company”. We also have the date and time of the next meeting “19 OCT 17” at the SU bar 
at 5pm. In the bottom right of the poster we have information on where to find us, when interested the students may go to 
the website and there will be all our social media, including twitter, instagram and snapchat. This poster has a fresh and mod-
ern look into a tea society that I believe to be enough to catch some students interest.

SU BAR

This Instagram is real and each one of these pictures have a relevant caption, from advertising our society’s website to our 
events. Since we are trying to atract the youth’s interest, instagram is a great way to do so. It’s really easy to update and to 
follow. The description has once more, the website that contains all the information needed and our slogan and obviously 
that the profile picture is our logo this is to make our branding consistent in whatever social media platform they might find 
the “tea society”.



MOODBOARD MOODBOARD


